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Panel conditioning

• Content (knowledge on topics)
– Prepare for future surveys
– Develop attitudes

• Procedure (question-answering process)
– Learn how to interpret questions
– Answer strategically
– Speed through the survey
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Two panels

• CentERpanel
– Exists 17 years
– Panel members fill out questions every 

week
– Panel duration of respondents ranges 

from 17 years to a month 
(mean duration of 6 years and 8 months, 
standard deviation equals 4 years)

• LISS panel
– Completely fresh
– Our questionnaire was the first presented 

to LISS panel members
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Procedure (answer process) 

• Differences between trained and fresh 
respondents with regard to web survey 
design choices
– Items per screen
– Response category effects
– Question layout
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Overall:

Difference in mean duration of the entire 
survey between panels: 436 seconds for 
the trained panel and 576 seconds for 
the fresh panel. 
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Items per screen experiment

• Social Desirability Scale 
• 10 items
• 3 different formats:

– 1 item per screen
– 5 items per screen
– 10 items per screen
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Items per screen 

• Trained respondents had higher inter-
item correlations for multiple-item-per-
screen formats.

• No significant difference in item non-
response.

• The mean duration to complete the ten 
social desirability items did not differ 
significantly between panels.

• Mean score of the Social Desirability 
Scale showed no evidence for social 
desirability bias.
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Category experiment 
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Category effects 
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Category effects

• Category effect found
• No significant interaction effect between 

category effects and panel
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Question layout experiment

Question: Overall, how would you rate the 
quality of education in the Netherlands?

Six formats:
1. Reference format (decremental)
2. Reverse scale: incremental
3. Horizontal layout
4. Add numbers 1 to 5 to verbal labels
5. Add numbers 5 to 1 to verbal labels
6. Add numbers 2 to -2 to verbal labels
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Question layout 



8/26/2008

14

Question layout 

• Fresh panelists showed stronger effects 
than trained respondents with regard to 
the cues in a five-point scale. 

• Trained respondents more easily 
selected one of the first options.
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Overall conclusion 

• Trained respondents have shorter 
completion times

• No differences in effect of the number of 
items per screen 

• No differences in response category 
effects 

• Trained respondents are more sensitive 
to satisficing

• Fresh respondents are more sensitive to 
non-verbal cues




